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 Seven TAFE campuses closed in SA
The South Australian government has devastated the state’s 
TAFE sector, announcing the closure of seven campuses.

This is on top of the  700 full-time jobs that have been lost 
across the TAFE sector in the state over the past five years, 
already decimating broader communities. 

While the government has committed an extra $109.8 million 
over five years, framing it as a ‘bail out’  for SA TAFE,  
there’s no funding commitment after that time. That will  
see TAFE competing for funding with profit-driven private 
training providers.

Federal Labor says it will guarantee at least two-thirds of 
Vocational Education funding will go to  TAFE funding. 

Almost all autistic students face 
difficulties with their education, 
according to new research.

A study, commissioned by  
Amaze, Victoria’s peak body for 
autistic people and their families, 
found that 35 per cent of autistic 
students finish school at  
Year 10 or below, compared  
with 17 per cent of the general 
student population.

Amaze has listed 10 ways schools  
can help autistic students.

1.  Modify the curriculum

2.  Change assessment techniques

3.  Provide extra classroom support

4.  Establish clear routines and  
avoid changes

5.  Adjust the sensory environment 

6.  Support autistic students outside 
the classroom

7.  Clear communication between 
school and home

8.  Deal effectively with bullying 

9.  Work with other students

10.  Create a classroom ‘timeout

break’. 

 10 ways to support autistic students

 Summer 
reading ideas
Make the most of the summer holidays 
with a book or two. Here are some 
suggestions we’ve come across:

• The Voice in Education: Vocal Health 
and Effective Communication, by 
Stephanie Martin and Lyn Darnley. 
The authors, both voice specialists 
who previously wrote The Teaching 
Voice, discuss strategies and 
practical exercises for those who  
rely on their voice at work.

• Educated by Tara Westover. This is  
a woman’s discovery of education,  
its transformative power and the  
price she has to pay for it. Barack 
Obama described the work as:  
“a remarkable memoir”.  

• The New Democratic Professional: 
Confronting Markets, Metrics, and 
Managerialism by Gary L Anderson 
and Michael Ian Cohen. A look at 
how the corporate-funded education 
industry leaves educators with little 
influence over their own profession. 

• Sea Prayer. Author of The Kite 
Runner Khaled Hosseini responds  
to the refugee crisis with an 
illustrated work of fiction for people  
of all ages.

   SURVEY WINNER
Thank you to all those members  
who participated in the 2018 AEU 
State of our Schools survey. The 

survey collects valuable information 
about how educators are faring  
and conditions in our schools.

The winner of the iPad, for  
completing the survey, is  

Heather Hirsch from Nanango  
State School in Queensland.

  Learning periods
When Australian filmmaker Tasha 

Lawton was making the documentary 
HerStory, she heard many “first 

period” stories about menstruation 
that often included “tales of shame 

and embarrassment”.

Lawton decided to take action  
and, together with the charity  

Share the Dignity, has created an 
education module for Years 5-8, 
Period Talk, designed to get kids 

talking about periods.

Share the Dignity, which provides 
sanitary products to homeless 

women, women at risk and those 
experiencing domestic violence,  

will receive $10 from every  
sale of the module.

For more information go to  
periodtalk.com.au

High reader engagement 
in Federal Election year



The Australian Education Union 
has a membership of more than 
188,000 educators who work in public 
schools, colleges, early childhood 
and vocational education in all 
states and territories of Australia. 
Members include teachers and 
allied educational staff, principals 
and administrators, mainly in the 
government school and TAFE systems.

The Australian Education Union is 
proud to represent people who have 
the most important job in the country – 
educating for the future. It undertakes 
a huge range of activities, policies and 
campaigns to support its 188,000+ 
members.

Australian Educator’s readership 
comprises intelligent, highly educated 
decision makers who are interested 
in teaching resources, technology, 
health and wellbeing, professional 
development and further education, 
travel and financial products such as 
investment, financial and retirement 
planning and superannuation. 

The Australian 
Education Union
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Australian Educator magazine is an 
important link between the Australian 
Education Union and its members, 
strengthening the union’s influential 
relationship with them.

In the most recent readership survey, 
87% of readers confirmed that Australian 
Educator has integrity, and 90% 
confirmed that the magazine exposes 
them to new ideas. The magazine  
runs regular features on areas of high 
interest to readers, including funding, 
technology and the environment. 

Australian Educator has a trusted 
relationship with readers. 90% of 
participants in the readership survey 
had been reading the magazine for over 
two years, and of these 50% have been 
reading the magazine for over five years, 
indicating that readers have a high level  
of familiarity with and loyalty towards  
the magazine. 

123,327 (October 2017 - September 18)

Australian
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 Seven TAFE campuses closed in SA
The South Australian government has devastated the state’s 
TAFE sector, announcing the closure of seven campuses.

This is on top of the  700 full-time jobs that have been lost 
across the TAFE sector in the state over the past five years, 
already decimating broader communities. 

While the government has committed an extra $109.8 million 
over five years, framing it as a ‘bail out’  for SA TAFE,  
there’s no funding commitment after that time. That will  
see TAFE competing for funding with profit-driven private 
training providers.

Federal Labor says it will guarantee at least two-thirds of 
Vocational Education funding will go to  TAFE funding. 

Almost all autistic students face 
difficulties with their education, 
according to new research.

A study, commissioned by  
Amaze, Victoria’s peak body for 
autistic people and their families, 
found that 35 per cent of autistic 
students finish school at  
Year 10 or below, compared  
with 17 per cent of the general 
student population.

Amaze has listed 10 ways schools  
can help autistic students.

1.  Modify the curriculum

2.  Change assessment techniques

3.  Provide extra classroom support

4.  Establish clear routines and  
avoid changes

5.  Adjust the sensory environment 

6.  Support autistic students outside 
the classroom

7.  Clear communication between 
school and home

8.  Deal effectively with bullying 

9.  Work with other students

10.  Create a classroom ‘timeout

break’. 
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Make the most of the summer holidays 
with a book or two. Here are some 
suggestions we’ve come across:

• The Voice in Education: Vocal Health 
and Effective Communication, by 
Stephanie Martin and Lyn Darnley. 
The authors, both voice specialists 
who previously wrote The Teaching 
Voice, discuss strategies and 
practical exercises for those who  
rely on their voice at work.

• Educated by Tara Westover. This is  
a woman’s discovery of education,  
its transformative power and the  
price she has to pay for it. Barack 
Obama described the work as:  
“a remarkable memoir”.  

• The New Democratic Professional: 
Confronting Markets, Metrics, and 
Managerialism by Gary L Anderson 
and Michael Ian Cohen. A look at 
how the corporate-funded education 
industry leaves educators with little 
influence over their own profession. 

• Sea Prayer. Author of The Kite 
Runner Khaled Hosseini responds  
to the refugee crisis with an 
illustrated work of fiction for people  
of all ages.

   SURVEY WINNER
Thank you to all those members  
who participated in the 2018 AEU 
State of our Schools survey. The 

survey collects valuable information 
about how educators are faring  
and conditions in our schools.

The winner of the iPad, for  
completing the survey, is  

Heather Hirsch from Nanango  
State School in Queensland.

  Learning periods
When Australian filmmaker Tasha 

Lawton was making the documentary 
HerStory, she heard many “first 

period” stories about menstruation 
that often included “tales of shame 

and embarrassment”.

Lawton decided to take action  
and, together with the charity  

Share the Dignity, has created an 
education module for Years 5-8, 
Period Talk, designed to get kids 

talking about periods.

Share the Dignity, which provides 
sanitary products to homeless 

women, women at risk and those 
experiencing domestic violence,  

will receive $10 from every  
sale of the module.

For more information go to  
periodtalk.com.au

School funding
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IN SHORT
// Labor has promised an extra 
$14.1 billion for public schools  
over the next decade. 

// The promised funding would 
reconise additional needs in 
disadvantaged schools.

// The Fair Funding Now! 
campaign will continue to ramp 
up ahead of the federal election.

V
oters will have the 
opportunity to 
guarantee fair funding 
for public schools at the 
next federal election. 

They face a clear choice. On one 
hand, a commitment by a Shorten 
Labor government to provide extra 
funding for every public school will 
see more teachers in classrooms, 
smaller class sizes, and more  
one-on-one individual attention  
for public school students. 

On the other hand, the  
Morrison government’s $1.9 billion 
cut to funding promised to public 
schools in 2018 and 2019, and 
continued federal cap on public 
school funding, will mean public 
school students will not get the 
opportunities they deserve.

If elected, Labor has pledged 
to deliver an extra $14.1 billion 
for public schools over the 
next decade. Importantly, this 
commitment includes a $3.3 billion 
investment in public schools in 
the first three years.  In addition, 
Labor has promised to smash the 
Morrison government’s arbitrary 
20 per cent Schooling Resource 
Standard (SRS) funding cap, which 
will bring public schools much 
closer to 100 per cent of the SRS.

Federal AEU President Correna 
Haythorpe said Labor’s public 
school funding commitments  
have the potential to transform 
public schools and provide many 
more opportunities for public 
school students. However, she  
said that there is still a lot of  
work to do to elect a government 
that will put public schools first.

“Labor’s commitment to invest 
an additional $14.1 billion into 

Students at 
Footscray West 
Primary School 
in Melbourne 
would be among 
the hundreds 
of thousands 
across the 
country to benefit 
from properly 
funded schools. 

A DIFFERENCE  
FOR STUDENTS 
Principal Karen Terry from 
Victoria’s St Helena Secondary 
College said that investing extra 
public school funding into staff 
development would make a huge 
difference for her students.

“I’d be trying to free up my 
teachers more so they have less 
face-to-face classroom time, so 
that they can get into each other’s 
classrooms,” says Terry. “That way 
they can drill down into the data 
with the kids, they can spend time 
planning tgether and actually 
individualising the program.  
For me it would be about having 
more staff on board and targeting 
when they worked.”

For Cathy Anderson, principal  
at NSW’s Chifley College Mount 
Druitt campus, extra funding  
would make a huge difference  
to students and teachers.

“We have a lot of new teachers 
and we do reduce their loads by 
two periods per week, but it would 
be great to have the funding to give 
new teachers a half load, and to 
have them transition into schooling 
where we would actually have 

public schools is a game-changing 
policy announcement and a huge 
achievement for the Fair Funding 
Now! community,” says Haythorpe.  

“It means every public school 
will have extra funds to invest in 
more teachers and more classroom 
support for those children who 
need it,” she says.

“This is an excellent development 
and is largely due to the years of 
hard work by the Fair Funding Now! 
movement in building community 
support for public school funding.. 
However, our work isn’t finished.  
We need to keep up the pressure  
to ensure we elect a government 
that puts public schools first.” 

Labor’s pledge includes a 
commitment to working with the 
states and territories to bring all 
public schools up to 100 per cent  
of the SRS. A Labor government 
would immediately increase the 
Commonwealth share to 22.5 
per cent (with 25 per cent for NT 
schools) by 2022.

The promised funding will put 
student needs at the centre of 
funding decisions and recognises 
the extra need in disadvantaged 
schools. 

8  / /  SUMMER 2018

The next federal election will be fought and won on  
the guarantee of fair funding for public schools

ALP’S FUNDING 
PROMISE
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Are books still relevant?
School libraries offer students tactile experiences, varied resources and a safe space to learn.

BY JANINE MACE 

T
o keen readers, the idea 
of a world without books 
is horrifying. But, as 
dedicated school libraries 
disappear to be replaced 

by online resources, the concept 
may be closer than we think.

“As an avid book lover, I absolutely 
believe books are relevant. Children 
need access to a broad range 
of experiences, not just digital 
resources,” says AEU federal 
president Correna Haythorpe.

“We are seeing an increasing 
trend for school libraries to 
disappear and to be replaced 
by IT or other centres. Learning 
resources are not just about digital 
tools, there is also an important role 
for print-based literature.”

It’s a view endorsed by Holly 
Godfree, teacher librarian at Lake 
Tuggeranong College in the ACT, 
AEU ACT member and coordinator 
of the Students Need School 
Libraries campaign.

“Books are definitely still relevant, 
especially in the early years, as 
young children are more tactile and 
like to hold things,” she says.

PAPER AND DIGITAL HAVE 
THEIR PLACE
Godfree is a firm believer in school 
resource collections featuring a 
mix of formats. “When people say 
‘book’, they are often referring 
to literature, but there are also 
non-fiction books. A book is just 
a format for delivering a story or 
facts, and whether it is physical or  
not is a separate question.”

Different formats suit different 
students and tasks, says  
Hajnalka Molloy, president of the 

School Library Association of 
South Australia and a teacher 
librarian at Aberfoyle Park Primary 
School Campus.

“Research shows printed 
books are preferred by most 
children – especially non-fiction 
texts – but some prefer ebooks 
or audiobooks. With younger 
students, information is often 
easier for them to understand if it 
is printed, or in a print-like format,” 
she says.

Printed materials 
are often easier for 
younger students 
to understand, 
says Hajnalka 
Molloy of the 
School Library 
Association of 
South Australia 
and a teacher at 
Aberfoyle Park 
Primary School 
Campus, South 
Australia.

Students 
need 

school 
libraries 

to: Develop critical 
and creative 

thinking skills

Extend digital 
literacy skills

Save time Develop deep 
thinking and 

empathy

Support all  
their needs

Increase 
learning 

outcomes

Deakin University researcher  
Dr Leonie Rutherford found digital 
devices were not popular with teens 
as they often lacked the digital 
literacy to find suitable ebooks.

This is unsurprising to Godfree. 
“There is a misconception  
that young people are natural  
digital experts.”

The continuing popularity of 
physical books – particularly for 
personal reading – is important, 
as research indicates regular 
recreational readers tend to do 
better at school.

GOING, GOING, GONE?
School libraries have a crucial role 
to play in encouraging reading.

“You want students to access 
a broad curriculum. Libraries and 
printed literature have an important 
role to play in that,” Haythorpe says.

Replacing physical books with 
digital resources is not the answer. 
“Often what is online is written for 
adults and is inappropriate for  
young people.”

The cost argument is also  
a misconception.

“It is usually a lot cheaper to have 
a physical book. With most ebooks, 
after they are borrowed a few times 
the licence requires them to be 
repurchased,” Molloy says.

Doing away with school libraries 
often means resources are lost or 
difficult to find.

“This leads to students and 
teachers wasting time looking for 
material. It’s a teacher librarian’s job  
to curate and choose resources to 
save them time,” Godfree says.

REFUGES AND A QUIET PLACE
Libraries also play a vital role as a  
safe space and refuge.

“It’s not only the worlds that are 
opened up to children through the 
books, libraries also allow children 
to take themselves out of the 
hurdy-gurdy of the playground 
environment,” Haythorpe says.

Godfree believes this is significant 
given the increasing concerns about 
mental health. “Students gravitate to 
the school library as a ‘third space’, 
where there is some supervision  
and they are welcome and known.”

In Molloy’s school, the library is 

used for a variety of purposes 
including a chess venue and a 
computer-aided design (CAD) space. 

TEACHER LIBRARIANS:  
ON THE WAY OUT?
Although Godfree understands 
the budgetary constraints, she 
is a staunch advocate for school 
libraries. “The reason they are 
disappearing is that there are not 
qualified teacher librarians running 
them,” she says.

Molloy agrees: “Where this 
has been done, you often see 
unnecessary duplication of 
resources, as the schools don’t 
know what they have, or even if 
there are gaps in their collection.”

In response, the School  
Library Coalition has launched an 
Australia-wide advocacy campaign, 
Students Need School Libraries, to 
promote the importance of school 
library services. 

For more information, check out 
studentsneedschoollibraries.org.au 

Janine Mace is a freelance writer.

Research shows most students reading 
for pleasure prefer physical books. 

Reading books teaches empathy… They 
are a window into the lives of others.

Hajnalka Molloy
School Library Association of South Australia



 

Make your mark. 
These readers 
pay attention.

54%
spend 20 minutes  
or longer reading 
each issue

77%
refer back to  
past issues

64%
don’t read any 
other professional 
magazine

71%
discuss each issue  
of the magazine 
with colleagues

Australian Educator offers advertisers the opportunity to promote 
their products and brands in an environment that is regarded as 
an authorative, trustworthy voice within the education sector.
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89%

Australian Educator offers you the chance to talk to an 
audience of educators who are engaged professionally, 
socially and financially.

of readers are  
interested in  
teaching 
resources

70%
of readers are 
interested in 
technology

51%
are interested 
in and favour 
environmental 
products

60%
are interested in  
superannuation

80%
are interested 
in professional 
development

53%
are interested  
in financial  
planning

An audience 
interested  
in your product.
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Australian Educator goes direct  
to purchasing decision makers.
Who makes the decision on purchasing your product?  
Create your message and engage with the key decision maker.
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Principals &
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Library books

Sporting equipment

Tea / coffee supplies
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88%
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70%

59%

Teachers & 
Department heads

Office supplies / stationery

Tea / coffee appliances
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Professional development

Employment opportunities

Computers / technology

Teaching / learning resources

Environmentally friendly products

Excursion destinations

Further education

Home ownership

Investment properties

Shares

Superannuation

Financial planning

Retirement planning
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International

Tours / cruises

Adventure travel

Camping & caravanning
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18%
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20%
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