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The Australian 
Education 
Union
The Australian Education Union has a 

membership of 180,000 educators who 

work in public schools, colleges, early 

childhood and vocational education in all 

states and territories of Australia. Members 

include teachers and allied educational 

staff , principals and administrators, mainly 

in the government school and TAFE 

systems.

The Australian Education Union is proud 

to represent people who have the most 

important job in the country – educating 

for the future. It undertakes a huge range 

of activities, policies and campaigns to 

support its 180,000 members.

Australian Educator’s readership 

comprises intelligent, highly educated 

decision makers who are interested in 

teaching resources, technology, travel 

and fi nancial products such as investment 

opportunities and superannuation. 



Australian Educator magazine is an 

important link between the Australian 

Education Union and its members, 

strengthening the union’s infl uential 

relationship with them.

In a recent readership survey, 87% 

of readers confi rmed that Australian 

Educator has integrity, and 90% confi rmed 

that the magazine exposes them to new 

ideas. The magazine runs regular features 

on areas of high interest to readers, 

including teachers resources, technology 

and the environment. 

Australian Educator has a trusted 

relationship with readers. 90% of 

participants in the readership survey 

had been reading the magazine for over 

two years, and of these 50% have been 

reading the magazine for over fi ve years, 

indicating that readers have a high level 

of familiarity with and loyalty towards 

the magazine. 

129,935 (October 2015 - September 2016)

Educator
Australian
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Local hero

E A R LY  C H I L D H O O D

How one teacher is helping to develop  
a fascination for science learning  
in primary years students

Report  H E L E N  V I N E S     Photography E A M O N  G A L L AG H E R

INTERNATIONAL

This man looks 
very serious 
because its a very 
serious article 
so please pay 
attention.

“Their eyes light up 
when it’s time to do 
another experiment,” 
recalls Carly Boreland
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for teachers has been 
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A global social 
networking site for 
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BRIEFLY

C
arly Boreland is head of history, 

languages and social sciences 

at Elizabeth Macarthur High 

School in New South Wales, has 

a unit onmedieval Europe to 

develop. In the not too distant 

past, she relied mainly on her own knowledge 

and resources as an experienced teacher, and 

a network of members to exchange ideas.

Now, she has joined 2.8 million teachers 

from around the globe in sharing access to 

more than half a million teaching resources 

through social media site TES Connect. TES 

Australia, launched in July this year, has joined 

a worldwide network developed by TES 

Connect, which is represented in 274 countries 

and territories and counting.

The online site provides a dedicated 

forum for Australian curriculum materials 

as well as access to the global community 

of teachers. The Australian site has been 

developed in partnership with the Australian 

Education Union, the Centre for Professional 

Learning and the Board of Studies NSW and 

access is free for AEU members.

There are three sections on the site: a jobs 

section, a curriculum resources section, and a 

community section where members can take 

part in forums, join existing groups and start 

their own blog or a new group. People can talk 

online.Once a teacher is registered, they are 

then invited to upload resources they have 

developed or used. Although it is possible 

to protect material as a PDF, most resources 

are uploaded as Word documents. The site 

provides new ways of presenting ideas, says 

Boreland, and you can modify the material to 

suit your students. Boreland recently uploaded 

40 items in just 20 minutes in under a day. 

Any member can download resources from 

your own page, says Boreland. 

“It is like any social media site in the 

sense that you have a profile page with all the 

teaching and learning applications that you 

have upload and people can use them and 

comment on them. “You can track the number 

of people who access the resource you have 

uploaded and you can be added as a favourite.

Flexible resources 
It’s a really nice part of the website because 

teachers have a lot of material that they create 

so, while it is nice to adopt and share other 

people’s good ideas, it’s nice to get a bit of 

acknowledgement that what you are making 

can be valued as well. “I think it is going to be 

increasingly useful as teachers work out the 

best ways to get the most out of it.” 

Boreland says that everything she has 

looked at so far has been well presented and 

appropriately indexed. Her recent search on 

medieval Europe revealed resources in that 

section that were without exception all age 

appropriate and true to their description.  

The flexibility of the resources and the 

ability to search for a link organised by age, 
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Defending the  
right to learn

C
arly-Jane Boreland, 

head of history, 

languages and social 

sciences at Elizabeth 

Macarthur High 

School in New South Wales, has 

a unit on medieval Europe to 

develop. In the not too distant 

past, she relied mainly on her 

own knowledge and resources 

as an experienced teacher, and 

a network of faculty members to 

exchange ideas with.

Now, she has joined 2.8 million 

teachers from around the globe 

in sharing access to more than 

half a million teaching resources 

through social media site TES 

Connect. TES Australia, launched 

in July this year, has joined a 

worldwide network developed 

by TES Connect, which is 

represented in 274 countries and 

territories and counting.

Drawing on quality ideas  
The online site provides a 

dedicated forum for Australian 

curriculum materials as well as 

access to the global community 

of teachers. The Australian 

site has been developed in 

partnership with the Australian 

Education Union, the Centre for 

Professional Learning and the 

Board of Studies NSW and access 

is free for AEU members.

There are three sections 

on the site: a jobs section, a 

curriculum resources section, 

and a community section where 

members can take part in forums, 

join existing groups and start 

their own blog or a new group. 

People can talk online: they 

can discuss. Once a teacher is 

adopt and share other people’s 

good ideas, it’s nice to get a bit 

of acknowledgement that what 

you are making can be valued 

as well. “I think it is going to be 

increasingly useful as teachers 

work out the best ways to get the 

most out of it.”

 

Flexible resources 
Boreland says that everything 

she has looked at so far has been 

well presented and appropriately 

indexed. Her recent search 

on medieval Europe revealed 

resources in that section that 

were without exception all age 

appropriate and true to their 

description. 

The flexibility of the resources 

and the ability to search for 

a link organised by age, year 

and subject is very powerful, 

she says, especially for those 

moments when something 

unexpected comes up that 

requires a lesson to be prepared 

quickly. “The potential is huge,” 

she says. Boreland, who’d been a 

member of TES Connect before 

the Australian roll out, says she’s 

impressed by  the new Australian 

materials now available. 

Significant resources have 

been developed by the TES 

primary and secondary teams 

and are tailored to the Australian 

context. And other organisations 

are beginning to contribute 

resources. For example, the 

National Gallery of Victoria 

recently uploaded 141 resources, 

comprising films and interviews.

It’s a welcome development 

for Boreland, who has the task of 

developing programs in line with 

registered, they are then invited 

to upload resources they have 

developed or used. Although it 

is possible to protect material 

as a PDF, most resources are 

uploaded as Word documents.

The site provides new ways of 

presenting ideas, says Boreland, 

and you can modify the material 

to suit your students. Boreland 

recently uploaded 40 items in 

just 20 minutes.

Any member can download 

resources from your own page, 

says Boreland. “It is like any 

social media site in the sense 

that you have a profile page with 

all the teaching and learning 

applications that you have 

upload and people can use them 

and comment on them. “You can 

track the number of people who 

access the resource you have 

uploaded and you can be added 

as a favourite.

“I think that is a really nice part 

of the website because teachers 

have a lot of material that they 

create so, while it is nice to 

The arm of a 
global social 
networking site 
for teachers has 
been given the 
green light.

A global social 
networking site 
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Arms of a 
global social 
networking site 
for teachers has 
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green light.

BRIEFLY

Dr Helen Vines  
is a freelance 
writer.

W O R L D  V I E W

the new NSW curriculum and the 

national guidelines. She sees the 

site as a critical platform in the 

development of programs and 

materials. My faculty has the new 

history syllabus to implement, 

but for me, as head teacher, I 

have modern and ancient history, 

legal studies, languages, business 

studies, geography, society and 

culture, and commerce. With a 

new curriculum coming in for 

everything, that is a huge job to 

be overseeing.

“This site allows me to direct 

teachers to a wealth of resources. 

It is up to their professional 

judgment how they adapt and 

implement these materials, but 

the quality of ideas is so helpful,” 

she says. “I have a look at the 

site at the beginning of a topic. 

I want to be building a really 

good program based on really 

good resources. I don’t want to 

be just dropping a lesson from 

the internet into my program, 

but if there are things there that 

are better than what I already 

have and do, I’ll be looking at 

that and modifying and adjusting 

for my own students,” Boreland 

says.“My faculty has the new 

history syllabus to implement, 

but for me, as head teacher, I 

have modern and ancient history, 

legal studies, languages, business 

studies, geography, society and 

culture, and commerce. With a 

new curriculum coming in for 

everything, that is a huge job. 

“This site allows me to direct 

teachers to a wealth of resources. 

It is up to their professional 

judgment how they adapt and 

implement these materials, but 

the quality of ideas is so helpful,” 

she says.

“My faculty has the new history 

syllabus to implement, but for 

me, as head teacher, I have 

modern and ancient history, legal 

studies, languages, business 

studies, geography, society.  

Thein Naing offers 
his perspectives 
on teaching 
challenges in the 
developing world.

Only continued 
international 
pressure from 
governments,  
the UN and 
individuals will 
force change  
in Pakistan.

‘‘

Thein Naing
UN Special Envoy for  
Global Education

Policy makers 
need to drop 
the notion that 
autonomy is a 
goal in itself. 
Improved learning 
should always be 
the objective.

‘‘

Education International has launched a campaign to 
counter the widespread attacks on public education and 
reinstate respect for well-resourced professional teaching.  
Helen Vines outlines the challenges ahead.

W O R L D  V I E W

What you can do to 
make a difference

For more information on the campaign  
and how you can get involved, visit the 

Unite for Quality Education website

unite4education.org
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fyi

Head of languages and 
social sciences at Elizabeth 
Macarthur High School  
in New South Wales and an 
authority on international 
learning issues .  

C
arly-Jane Boreland, 

head of history, 

languages and social 

sciences at Elizabeth 

Macarthur High 

School in New South Wales, has 

a unit on medieval Europe to 

develop. In the not too distant 

past, she relied mainly on her 

own knowledge and resources 

as an experienced teacher, and 

a network of faculty members to 

exchange ideas with.

Now, she has joined 2.8 million 

teachers from around the globe 

in sharing access to more than 

half a million teaching resources 

through social media site TES 

Connect. TES Australia, launched 

in July this year, has joined a 

worldwide network developed 

by TES Connect, which is 

represented in 274 countries and 

territories and counting.

The online site provides a 

dedicated forum for Australian 

curriculum materials as well as 

can discuss. Once a teacher is 

registered, they are then invited 

to upload resources they have 

developed or used. Although it 

is possible to protect material 

as a PDF, most resources are 

uploaded as Word documents.

The site provides new ways of 

presenting ideas, says Boreland, 

and you can modify the material 

to suit your students. Boreland 

recently uploaded 40 items in 

just 20 minutes.

Any member can download 

resources from your own page, 

says Boreland. “It is like any 

social media site in the sense 

that you have a profile page with 

all the teaching and learning 

applications that you have 

upload and people can use them 

and comment on them. 

 

Flexible resources 
You can track the number of 

people who access the resource 

you have uploaded and you can 

be added as a favourite.

“I think that is a really nice part 

of the website because teachers 

have a lot of material that they 

create so, while it is nice to 

adopt and share other people’s 

good ideas, it’s nice to get a bit 

of acknowledgement that what 

you are making can be valued 

as well. “I think it is going to be 

increasingly useful as teachers 

work out the best ways to get the 

most out of it.”

Boreland says that everything 

she has looked at so far has been 

well presented and appropriately 

indexed. Her recent search 

on medieval Europe revealed 

resources in that section. 

access to the global community 

of teachers. The Australian 

site has been developed in 

partnership with the Australian 

Education Union, the Centre for 

Professional Learning and the 

Board of Studies NSW and access 

is free for AEU members.

There are three sections 

on the site: a jobs section, a 

curriculum resources section, 

and a community section where 

members can take part in forums, 

join existing groups and start 

their own blog or a new group. 

People can talk online: they 
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IN TRAY

F Y I

Policy makers 
need to drop 
the notion that 
autonomy is a 
goal in itself. 
Improved learning 
should always be 
the objective.

‘‘

Education issues making news locally and globally
Tapping into free  
global resources

Improved 
learning  
is the 
objective

Knowing  
the danger 
signs

Y
ou can track the number 

of people who access 

the resource you have 

uploaded and you 

can be added as a favourite 

Europe revealed resources in 

that section that were without 

exception all age appropriate 

and true to their description. .

“I think that is a really nice 

part of the website because 

teachers have a lot of material 

that they create so, while it is 

nice to adopt and share other 

people’s good ideas, it’s nice to 

get a bit of acknowledgement 

that what you are making can be 

valued as well. “I think it is 

going to be increasingly 

useful as teachers work 

out the best ways to 

get the most out of it.”

Boreland says 

that everything 

she has looked at 

so far has been well presented 

and appropriately indexed. 

Her recent search on medieval 

Europe revealed resources in 

that section that were without 

exception all age appropriate 

and true to their description. 

The flexibility of the resources 

and the ability to search for 

a link organised by age, year 

and subject is very powerful, 

she says, especially for those 

moments when something 

unexpected comes up that 

requires a lesson to be prepared 

quickly. “The potential is huge,” 

she says. Boreland, who’d been a 

member of TES Connect before 

the Australian roll out, says she’s 

Global 
social 

network 
site for 

teachers 
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light. A global 
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networking site 
for teachers has 
been given the 

green light. The 
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A global social 
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Global social 
networking site 
for teachers has 
been given the 

green light.  The 
arm of a global 

social networking 
site for teachers 
has been given 
the green light.

“Autonomy 
is not 
the way 
forward”

B
efore head of history, 

languages and social 

sciences at Elizabeth 

Macarthur High 

School in New South Wales, 

has a unit on medieval Europe 

to develop. In the not too 

distant past, she relied mainly 

on her own knowledge and 

resources as an experienced 

teacher, and a network of 

faculty members to exchange 

ideas with.

 

Drawing on quality ideas 
Now, she has joined million 

teachers from around the 

globe in sharing access to 

more than half a million 

teaching resources through 

social media site TES Connect. 

TES Australia, launched in 

July this year, has joined a 

worldwide network developed 

by TES Connect, which is 

represented in 274 countries 

and territories and counting.

The online site provides a 

dedicated forum for Australian 

curriculum materials as 

well as access to the global 

community of teachers. The 

Australian site has been 

developed in partnership 

with the Australian Education. 

Union, the Centre Professional. 

Learning and the Board.

Policy makers 
need to drop 
the notion that 
autonomy is a 
goal in itself. 

‘‘

Taking up 
the fight on 
standards
Head of languages 
and social sciences at 
Elizabeth Macarthur  
High School in Victoria  
and an authority on 
learning issues . 

“I think that is a really nice 

part of the website because 

teachers have a lot of 

material that they create so, 

while it is nice to adopt and 

share other people’s good 

ideas, it’s nice to get a bit 

of acknowledgement that 

what you are making can 

be valued as well. “I think it 

is going to be increasingly 

useful as teachers work out 

the best ways to get the  

most out of it.”

Boreland says that 

everything she has looked 

at so far has been well 

presented and appropriately 

indexed. Her recent search 

on medieval Europe revealed 

resources in that section.

The arm of a global social networking 
site for teachers has been given 
the green light. A global social 
networking site for teachers has been 
given the green light. Arms of a global 
social networking site for teachers 
has been given the green light.

www.tesaustralia.com.au



Australian Educator off ers advertisers the opportunity to promote 
their products and brands in an environment that is regarded as an 
authoritative, trustworthy voice within the education sector.

Make your mark.
These readers 
pay attention.

54%
spend 20 minutes 
or longer reading 
each issue

77%
refer back to 
past issues

64%
don’t read any 
other professional 
magazine

71%
discuss each issue 
of the magazine 
with colleagues



89%

Australian Educator off ers you the chance to talk to 
an audience of educators who are engaged professionally, 
socially and fi nancially.

An audience 
interested 
in your product.

of readers are 
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teaching 
resources
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of readers are 
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in and favour 
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products

60%
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superannuation
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Who makes the decision on purchasing your product? 
Create your message and engage with the key decision maker.

Australian Educator goes direct 
to purchasing decision makers.
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