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Innovative

Innovation. Technology. Performance. Mobility.

Mercedes-Benz: the best or nothing. For more than a  
century, the Mercedes-Benz marque has been synonymous 
with technology, quality, sophistication and innovation.  
Those qualities come to life in print and online through 
fascinating content that showcases the future of mobility. 
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Exclusive

A discerning 
audience.

Outstanding  
content.

Mercedes me 
Magazine reaches 
a discerning audience of 
Mercedes-Benz owners in 
Australia and New Zealand. 
Posted directly to some 
90,000 vehicle owners, the 
magazine’s audience seeks 
out refined and sophisticated 
products and services. 
Typically, household income 
ranges between $200,000 
and $350,000 per annum 
and much of our audience is 
made up of business decision 
makers, design taste makers 
and technology innovators. 

Mercedes me Magazine 

is a premium 
lifestyle publication 
featuring content that is 
carefully crafted around 
topics of particular interest 
to our discerning audience: 
innovation, technology, 
fashion, design, golf,  
travel and food & wine.  
At the heart of the  
Mercedes-Benz brand are 
the innovators, the inventors, 
engineers and designers who 
have crafted some of the most 
iconic vehicles over the past 
100 years. 

In the same vein, the new-look 
Mercedes me Magazine puts 
personalities at the heart of 
all its stories – taking readers 
behind the designs, ideas and 
inventions that are shaping 
our future. The magazine is 
structured into three sections: 
Start. Imagine. Drive.
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Mercedes me 
Magazine takes 
readers behind the 
designs, ideas and 
inventions that are 
shaping our future.



“We want our customers  
to feel at home in the  
world of Mercedes”
Gordon Wagener  
Chief Design Officer of Daimler AG
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Exposure

Unparalleled brand exposure.

Mercedes-Benz is the most respected brand in the  
automotive world, unsurpassed in quality and desirability. 
With a contemporary paired back design and a maximum 
of 15 pages of advertising per edition, advertising in 
Mercedes me Magazine positions your brand as the 
reflection of these innovative standards.

Readership demographics. Circulation.

41%

59%
45% 34% 8% 1%

32% 7% .98%

13% 4% 0.2%45%

15%

have a household  income 
over $200,000

aged 30-55

have a household  income 
over $500,000

NSW

MALE

FEMALE

WA ACT

VIC NZ TAS

QLD SA NT

101,227
March 2018 
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Distribution. 

Over 93,000 
copies of the 
magazine are personally 
addressed and mailed to 
Mercedes-Benz owners 
in Australia and New 
Zealand three times a 
year, accompanied by 
image-lef flysheets.  
The customer database  
is updated each issue 
with new buyers added. 
A digital flipbook 
version of the magazine 
is available online. 
Plus, an iPad, iPhone 
and Android app, with 
enhanced digital content, 
extends this reach  
even further.

Digital opportunities.

As well as the publication featuring online via a 
flipbook and apps, there are more opportunities to 
partner with the Mercedes-Benz audience online. 

Owners Online is a digital environment 
crafted exclusively for Mercedes-Benz drivers, 
featuring regular editorial and premium offers from 
brand partners.

This website offers in-the-know articles on the latest 
in travel, fine dining, art, technology, motoring and 
news from Mercedes-Benz. A curated selection of 
partnerships enhances this exclusive site, giving 
you the chance to position your brand among the 
world’s finest names.

By logging in, owners can also access exclusive 
benefits and services. As an advertiser, brands are 
welcome to discuss providing a special benefit for 
Mercedes-Benz customers. Your print artwork can 
include messaging about your benefit, directing 
readers to Owners Online. 

Get in touch to discuss partnership opportunities  
or the benefits program.

Reach an online 
audience via the iPad 
edition, plus iPhone 
and Android versions. 
In addition, the Owners 
Online website has 
exclusive content for 
Mercedes-Benz 
owners. 
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July 2019 
Winter 
Booking deadline  
Thurs 17 April 2019

Material deadline  
Wed 1 May 2019

Advertising

Print advertising schedule.
*cancellation deadline is one month before the booking deadline
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Print advertising rates. 
Excluding GST 

Print specifications. 

  Casual x 3 

Full page  10,760   9,710

Right hand page 11,860 10,760

First right hand page 12,330 11,280

Inside back cover 12,330 11,280

Outside back cover 14,960 13,490

Double page spread 18,110 16,380

Inside front cover spread 21,780 19,680

Inserts available on request. Pricing in Australian dollars.

Full page 

Type area  D245mm x W185mm

Trim size  D275mm x W215mm

Bleed size D285mm x W225mm

Contact. 

Karyn Kyriacou
Senior Account Manager
tel: 03 8520 6444
mob: 0400 509 153
karynkyriacou@hardiegrant.com

With stylish design 
and a maximum of 15 
advertisers per edition, 
being part of Mercedes-
Benz Magazine positions 
your brand as a reflection of 
premium standards.

To help ensure you get the 
most from your advertising 
investment, here are a few  
things to consider:

• All artwork is vetted  
and must be approved. 

• Artwork that is not 
approved will need to be 
revised and resubmitted.

• Advertisements should 
complement the design, 
look and feel of the 
magazine as a whole.

• Simplicity, beauty and 
luxury are key.

• Consider creating bespoke 
artwork, which is not seen 
elsewhere.

• Consider adding a call to 
action to your artwork.

If you have any questions 
or would like to discuss 
potential approaches or 
changes to your artwork, 
please do not hesitate to get 
in touch. For a fee, Hardie 
Grant Media’s expert 
designers can discuss 
creative directions or create 
artwork for your brand.

  
Double page spread 

Type area  D245mm x W400mm

Trim size  D275mm x W430mm

Bleed size D285mm x W440mm

March 2019 
Autumn 
Booking deadline  
Wed 13 December 2018

Material deadline  
Wed 3 January 2019

November 2019 
Summer
Booking deadline  
Wed 14 August 2018

Material deadline  
Wed 28 August 2018



Supplying print artwork.
High-Res PDF only.
Print advertising material is to be supplied to  
Hardie Grant Media as high-res PDF’s only. 

• Files can be emailed if under 8mb. 
• If artwork exceeds 8mb, files maybe transfered  

using file transfer services such as WeTransfer, 
Dropbox, Box etc

General artwork 
specifications.
• Advertising material is to be supplied to the correct 

publication page size, taking special care to include 
bleed, trim and registration marks. 

• (Minimum bleed size is 5mm. Trim and registration 
marks must lay 5mm outside of the trim.)

• Text and logos should be no closer than 5mm from  
the trim to avoid being cut off  in the printing process.

• All type should be minimum 6pt and 8pt for  
reversed type.

• Files must be saved in CMYK format. 
• Images need to be minimum 300dpi at print size. 

Black & white/line art should be 600dpi.
• Solid black panels or backgrounds should carry  

40% cyan to ensure a rich black.
• Do not supply black text made up of multiple colours. 

Three and four colour black text is unacceptable.
• Total ink limit should be between 280-310%.
• To ensure accurate colour reproduction,  

Hardie Grant Media recommends a 3DAPv3 approved 
digital proof. Please go to www.3dap.com.au for  
more details. 

• Do not supply total ad layout in Photoshop, Illustrator, 
Word, or any other unsupported  software. Do not 
supply advertising material as a TIFF, JPEG or EPS.

• Advertising material supplied incorrectly may  
be subject to a production charge if Hardie Grant   
is required to amend it.

3DAPv3 colour proofs.
• Colour proofs must be created at 100% of 

advertisement size and be supplied with your 
advertising material.

• In order to verify the proof, it will need to contain the 
3DAPv3 control strip.

• Tearsheets or colour laser prints are NOT acceptable 
forms of proofs.

• If a 3DAPv3 colour proof is not supplied,  
Hardie Grant Media and the printer will not   
accept responsibility for the printed result of the 
supplied advertising.

• The proof must be set up to the correct paper type 
of the magazine.

Online material requirements.
Online advertising material is to be supplied to  
Hardie Grant Media as PDF’s via email.

• File size must be under 8MB
• Supply of advertising material in this way means you 

are wholly responsible for any changes to material 
required by you, Hardie Grant or its clients.

• All images must be CMYK and 150dpi and ensure 
fonts are embedded when creating the JPEG file.

• All images must be flattened and saved for use on  
the web.

Contact.
Hilary Van Leeuwen
Publishing Coordinator
tel: 03 8520 6758
HilaryVanLeeuwen@hardiegrant.com

Building 1, Ground Level
658 Church Street,  
Richmond VIC 3121
www.hardiegrant.com.au

Full page advertisement
Type area W205mm x H265mm
Trim size W215mm x H275mm
Bleed size W225mm x H285mm 
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